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INTRODUGTION

Digital tools have changed the way citizens participate in public life.
Today, civic engagement does not only happen in meetings, assemblies
or institutions, but also through online platforms, social media, digital
campaigns and collaborative tools.

This module explores:

1. Digital participation platforms.

2.Social media for advocacy and awareness campaigns.

3.Collaborative online tools for civic action.
4.Digital ethics and responsible communication.



WHY DIGITAL GIVIG ENGAGEMENT MATTERS

Digital civic engagement creates new opportunities for people to
express opinions, share ideas and take part in decision-making.
It helps to:

e Make participation more accessible and flexible.

e Connect citizens, youth groups, NGOs and institutions.

e Raise awareness about local and social issues.

e Encourage wider community involvement.
Digital tools can strengthen democratic participation when they are
used In an inclusive and responsible way.

03



DIGITAL PARTICIPATION PLATFORMS

Digital participation platforms are online
spaces where citizens can contribute to
public dialogue and decision-making.
They can be used for:

e Public consultations.

e COmmunity surveys.

e Participatory budgeting.

e Policy feedback and local proposals.
These platforms help transform civic
engagement from a one-way process
INto an interactive dialogue.




TYPES OF DIGITAL PARTIGIPATION
PLATFORMS

Different platforms support different forms of
participation:
e Consultation platforms, where citizens give
feedback on policies.

e E-petition platforms, where people support
clivic demands.

e Participatory budgeting platforms, where
communities vote on public spending.

e Mapping platforms, where citizens report
local problems or needs.

Each tool offers a different way for citizens and

young people to engage with public issues.
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E-GONSULTATIONS AND ONLINE SURVEYS

Online consultations and surveys allow
Institutions to collect opinions from wider

ONL\NE SURVEY

groups of people.
They can help to:

. | ‘
e Understand community needs and “\\l“\‘ ‘\‘\‘\‘n
L L. Wi

priorities. Y

e Include people who may not attend
physical meetings.

e Collect feedback in a simple and accessible
way.

e Make decision-making more transparent.

For young people, e-consultations can be an
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easy first step into civic participation.
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E-PETITIONS AND DIGITAL GAMPAIGNING

E-petitions allow citizens to gather support for a
cause and bring public attention to specific
ISsues.
They can be used to:
o Advocate for changes in local policies.
e Raise awareness about community problems.
e Mobilize citizens around a shared demand.
e Show decision-makers that an issue has
public support.
When combined with clear commmunication, e-
petitions can become powerful advocacy tools.
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SOGIAL MEDIA FOR GIVIC ENGAGEMENT

Social media has become an important space for
public dialogue, awareness and mobilization.
It enables citizens, youth groups and civic
organisations to:
e Share information about social and urban issues.
e Create awareness campaigns.
e Connect with communities and decision-makers.
e INnvite people to participate In civic actions.
Social media gives visibility to civic messages and
helps them reach wider audiences.
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ADVOGAGY THROUGH SOGIAL MEDIA

Advocacy means using communication to
iInfluence opinions, raise awareness or support
change.
On social media, advocacy can include:

e Informative posts and videos.

e Personal stories and testimonies.

e Campaign hashtags.

e Calls to action, such as signing petitions or

joining events.

Effective digital advocacy is clear, respectful and
connected to a specific civic goal.
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BUILDING AN AWARENESS GAMPAIGN

A successful awareness campaign needs a clear
structure.
Key steps include:

1.ldentify the issue.

2.Define the target audience.

3.Create a simple and strong message.

4.Choose the right digital channels.

5.Invite people to take action.
Campaigns work best when they combine facts,
emotion and practical action.
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CHOOSING THE RIGHT PLATFORM

Not every digital tool serves the same purpose. The
platform should be chosen according to the goal, the
message and the audience.
Examples include:

e Instagram and TikTok for visibility and storytelling.

e Facebook for community groups and event
promotion.
LinkedIn for professional advocacy and networking.

Online forms and surveys for collecting opinions.

e Collaborative boards for planning and
brainstorming.
The right platform makes civic communication more

effective.
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COLLABORATIVE ONLINE TOOLS

Civic engagement often requires teamwork.
Collaborative online tools help groups plan,
organise and co-create actions.
They can be used for:

e Brainstorming ideas.

e Writing joint proposals.

e Planning campaigns and events.

e Sharing resources and responsibilities.
These tools support cooperation between
citizens, NGOs, youth groups and local actors.
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EXAMPLES OF GOLLABORATIVE TOOLS

Common collaborative tools include;
e Google Docs for shared writing and editing.

e Trello or Notion for task management.
e Miro or Jamboard for visual brainstorming.

e ZOOM or Teams for online meetings.
e Canva for creating campaign visuals.
When used effectively, these tools support creativity,

coordination and shared ownership.
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DIGITAL STORYTELLING

Digital storytelling helps civic actors
communicate public issues In a personal
and engaging way.
It can include:

e Short videos.

e Photo stories.

e Podcasts. . YOUR STORY

DIRECTOR :
CAMERA :

e Personal testimonies. AT Day Nite Int Ext Mos

e Social media reels.

Stories make complex Issues easier to

understand and help people connect
emotionally with a cause.
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RESPONSIBLE DIGITAL GOMMUNIGATION

Digital communication has power, but It also
comes with responsibility.
Responsible communication means:

e Checking information before sharing it.

e Respecting different opinions.

e Avoiding hate speech and discrimination.

e Using inclusive language.

e Protecting privacy and personal data.
Civic engagement should promote dialogue, not
division.
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DIGITAL ETHIGS

Digital ethics refers to the values and
responsibilities that guide online behaviour.
In civic engagement, this includes:

e Transparency about campaign goals.

e Respect for personal data and consent.

e Fair representation of people and

communities.

e Avoiding manipulation or misinformation.

e Giving credit to sources and creators.
Ethical digital participation builds trust and
credibility.
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CHALLENGES OF DIGITAL PARTIGIPATION

Digital tools create opportunities, but they also bring
challenges.
Common challenges include:

e Digital exclusion of people without access or

skills.

e Misinformation and fake news.

e Online hate speech and harassment.

e Low-quality participation or “clicktivism”.

e Lack of follow-up from decision-makers.
Digital participation must be meaningful, safe and
accessible.
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OVERGOMING DIGITAL GHALLENGES

Solutions include:
e Promoting digital literacy among citizens and
young people.
e Creating safe and moderated online spaces.
e Using reliable sources and fact-checking.
e Combining online actions  with offline
participation.
e ENnsuring that citizen input leads to real follow-up.
Digital tools are most effective when they support
real democratic dialogue.




CASE STUDY: DIGITAL GIVIG GAMPAIGN

A local youth group wants to improve safety in public spaces
IN their city.
They decide to:
e Create an online survey to collect community experiences.
e Use social media to raise awareness.
e Map unsafe areas through a collaborative digital tool.
e Present the results to the municipality.
e Launch an online campaign asking for better lighting and
safer public spaces.
This shows how digital tools can connect awareness, data and
clvic action.




CONGLUSION

Digital tools are not only communication
channels; they are spaces for participation,
collaboration and democratic action.
Through digital platforms, social media,
online collaboration and responsible
communication, citizens and young people
can raise awareness, influence decisions
and contribute to more inclusive cities.
Digital ClViC engagement becomes
meaningful when it is ethical, accessible
and connected to real social change.
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